The goal that the Keter brand set for itself is to be Number 1 in the world in plastic consumer products.
To reach this goal, the company is investing in innovation and administration of all stages of the
value chain: development, manufacturing, distribution, marketing support and customer service
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Keter aims to be the number one company in the world
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■■Keter employs 1400 people in Israel.

the countries in which it operates.
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■■ The Keter Group has 29 manufacturing plants
around the world.
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possible to scan QR codes on Keter products via the cell

country. With the website, retailers and consumers can

in an authentic retail environment, Keter established a
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One of the company’s growth engines in recent years

where the products can be purchased.

interactive sales process with end consumer.

1948

Joseph Sagol enters
into a partnership in a
Jaffa workshop producing
dolls and toys.

1980

Keter enters the
international market
and begins
export to England.

1985

Keter begins
to manufacture
garden furniture.

2004

Keter becomes a global
company after acquiring
the European companies,
Allibert and Curver.

Things You Didn’t Know About
Keter
■■The company’s annual global sales turnover
is close to one billion dollars.
■■ Keter is Israel’s largest exporter of cargo
containers sent overseas from its factories
in Israel.

2008

Keter establishes
a uniform
corporate identity.

2011

Keter continues
to assimilate
the new
marketing strategy.
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